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Out Of Nig
- The World

Toyin

entrepreneurswho have distinguished them-
selves in their areas of specialization and love rid-
ing motorcycles, .

‘Out of Nigeria’ would be an unscripted, 24-hour
adventure across the globe. The expedition is
planned to start in Nigeria and run through West
and North Africa, Europe, North America, back to
West Africa and back to Nigeria. According to the
club, “the riders will tour the world, through the
eyes of regular Africans (Nigerians in particular)
and adventure lovers across the world.

The route plan for the expedition would cover17

Toyin Adebola and Opeyemi Fodeke
are two Nigerian riders who are
about to do the unthinkable in this
clime - ride round the world on Bike.
And according to them, the over

40,000km journey, which they say is
inspired by adventures they have
seen elsewhere, holds many benefits ute plan for the e A

for the nation in terms of howit counties Mg beninRepublic Togo,
would rub-off on her global image, its nia, Morocco, (ferry ride) Spain. France, Switzer-

s jge- 1and,Germany, Poland, Belarus, Russia, (fli ht)
tpurlsm mdus"y and corporate nge Alaska, Canada (terminate in Halifax),(ﬂigﬁt)

ria. Ghana (or Togo), and Benin Republic and back
s into Nigeria.
By Ulayvunml Ojo According to Adebola, “There are two flights in-

between because when we get to the tip of Rus-
sia, we have to take a flightfrom the last major
city which is Magadan into Alaska (almost at the
north pole). From Alaska, we would ride to Hali-
fax from where we would take another flight to
Accra. From Accra, we would then ride back to
Lagos. Itis about a 40,000km journey”

But what could have got the duo thinking of
this adventure? Adebola’s co-rider on the trip,
Fodeke says, “For us, in the last six to eight
months, we have been longing for more than the
norm; something more than just riding from
your house to the office or about town.

Adebola further explains: “We are a bunch of
rofessionals who just love motorcycling, That
iled over into wanting to take motorcycling,
adventure, and adventure documenting to an-
other level. Nigerians are not known toﬁe adven-
turers; the Africans who are adventurous are

Europe and some parts of Asia, itis not un-

common to find people taking adventure or
risks for reasons otiexwise considered in this
clime as vain. And often than not, when such
adventures are taken, they are taken primarily
for discovery and fun. Of course, several other
benefits may then follow as spin-offs.

The story of three couples who all resigned
their jobs, got their entitlements and other
proceeds, used them to arrange logistics and
came on a discoveryand fun trip of Africa by
road in 2006, comes to mind.

But such trips or ventures are not happen-
stances; they occur regularly. It is the reason
you find an old man in his 70s go to the Dakar
Rally. It is the reason an old man recently
crossed the Pacific Ocean alone in a Kayak,
with Rolex, RedBull and some other top
brandsall to follow him on the dare-devil trip.

Itis also the reason some guys recentl

jumped down from the Burj Khalifa, the
world's tallest building in the United Arab
Emirates (UAE). Rumbfe inthe jungle, Long
way round, Race to Dakar and other solo acts
are no feats often contemplated by Africans or
Nigerians. :

“So, what we intend to do is unique. We are
stretching the limit. We want to do something
that would serve as image-laundering for our
country. 90 per cent of information that goes out
on Nigeria is negative. Very few Europeans really
. know about Nigeria or see us as people. We are
Butall that is about to change. The norm is trying to let people understand that Nigeria is

now being challenged. In an adventure, titled, not what they thinkit is. At the same time, itisan
‘Out Of Nigeria,'two Nigerians, Toyin Adebola, - adventure for us that we want to document; we
and Yemi Fodeke, who are membeérs of The Ea-  want to show the world from the eyes of Black
gles Motorcycle Club, are set toride round the  Africans and indeed, Nigerians.
world on their motorcarcles.Adebola isthe “Nobody has done what we are trying to do; that
Managing Director, Lakeside Energy Limited s properly documenting it such that theyare
and GalaxyFrontier Energy & Gas Limited,  creatinga constant following online for people
while Fodeke, an Architect, isthe Managing g see tﬁat we are riding from here to here and
Director, Retrofit Projects Solutions Limited.  then follow us, We have engaged acompanyin
L’.‘e trip W%“ld see{g‘em go byroad from the United Kingdom, called Tanglewood Produc-
el O‘giOPe, roughNorthAmerica tipng Itis one of the best film companies in the
geria. United Kingdomn. They have done adventure

The Eagles Motorcycle Clubis a Lagos-based i i
exclusive club of p%fessionals and seasoned ggﬁ’i‘;’f they do filmingfora ot of_c orporate
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““It will be posted on social media pages in-

. million. This is sure not cheap.

. Thereis noblack African
done what we are trying to do, talk-

eria: Riding ‘Round’
On Motorcycle

f the best film companies in the world
gxo“ceL?ment itand actuallycarrya fo!lowershlp
along for the entire process. If thatis nota
good branding opportunity for any serious
organisation, then what s it? This would be
an opportunity. This would be one event that
is new, bold and crazy for organsiations to tap

‘a::\)re we seen motorcycle stunts in Nigeria;
guys who when they are done, your jaws
would drop. Have we broughtacircus to
Nigeria? Have we done a real motorcycle race
that actually galvanised the nation? Have we
brought adventures to this country that chal-
lenged people? When last did we have the
wow! factor in Nigeria? When last did any
Nigerian do something that Nigerians and
the rest of the world would say - wow! That is
what we are trying to achieve with ‘Out of
Nigeria.”

Inaddition, and quite naturally, the media
and online impact would be immense with
significant rub-off on country’simage and
sponsors, plus a global audience that can’t
wait for a sequel. This much, Fodeke admits:
“By doing something different, we hope there
would be a lot of spin-offs from our ride. We
have already done a number of charity proj-
ects but we believe taking this ride would be

abig step. We need the country and hope the

“No black Africans have done roun_d-the-worlcl
motorcycle rides in documented history.

No blaE{Afn‘cans have done adventures thatare
packaged, documented pn;ofessxonallyand
posted online fora worldwide following.

4 . he
cluding YouTube, Twitter, Instagram, and t
like fo% the entire duration of the ride, find-
ing and
g;(%iting digital audiences all over the world
and creating that needed buzz around whata
group of Nigerians are doing on ghe road.

This would be the first progressive adven-
ture documentation elver,' gnd it will be done
by Nigerian motorcycle riders.”

deegntures like this are expensive. And the
two riders are not oblivious of that. The trip, ac-
cording to them, is going to cost close toN100

i essful entrepreneurs in their
x?guh[tts’eg;g; ﬁ;ﬁe and are still committing huge
resources and sums of money to arrange logis-
tics. They are however also courting sponsors to
support the expedition. “We are already talking
to some brands. But we are still looking f”or
sponsors to key into this and support us,” Ade-
bola says.

He speaks further on their efforts and why they
t]?in_k EO o_ra‘ts_ N;gefri:l and brar:iirsh 9qgl:‘t otto

€y Into their kind of adventure. 1515 an .
ingl]ividual thing; itis a club thing, We are using co]l(mtry also ne%ds sorg‘e plgqple whowould
the platform of our club - the Eagle Motorcycle ~ [@keour gr}age 3310“ politics, sports, tribal

Club. We call ourselves the Eagle Riders. This ad- ":.Slf:;s:g Justexplore to experiencea
venture is all inspired by adventures we have Lo o o
seer others do agd whigh exploded into so With logistics and other planning in top.
many other bigger things. So what wewantto ~ 8€aT, the expedition is set to take off in Janu-
putout is something compelling thatwould ~ 3[y:And according to the duo, thisis only one
show investors that these guys are seriousand | ~ ©f several initiatives they are bent on embark-
want to put my money on them, ingon. “Take for instance, there is no Niger-

Apart from the fun around it and the image- 12N that has participated at the Dakar Rally. It
laundering their expedition may bringthe na- ~ 1a$ never been done. So, after this, we are
tion, Adebola and Fodeke are also confident goingto the Dakar Rally. Wevare both re-
that this ride would create platforms that could S0Ived to do that. And, [ tell you, if we can take
help push Nigerian brands into the world glare, Nigerian brands to the Dakar Rally, it would

They believe this would give global visibility b the beginning of greater exploits.
inawaynever done before and that it would Recently, an old man crossed the Pacific
create strongemotional appeal within Nige- ~ 2loneinaKayak. And Rolex, RedBull and
ria, by Nigerians worldwi(f’ . and by a some other top brands were all on him,; they
global community. This is because Lge bikes all wanted to be part of such adventure. Some
and riders on the trip will wear sponsors guys recently jumped down from the Burj
logosand a footnote will be streamed that ad- Khalifa; there were brands that supported
vertises sponsors. ¥ thatjump and you can only imagine the

“For sometime, we have been lookingatthe ~ &lobalattention it brought them. So, in Nige-
corporate world in Nigeria, and the platforms I, What are we doing apart from sponsoring
that brands are using to advertise and market ~ P€OPle to mime SONgs? Part of what this ad-
their products and campaigns. We personally ~ Venture would do is to create an avenue for
feel that there is saturation; nothingnew.Itis  brandstosupport extraordinary events that
the same old thing - musicand concerts, Itjs ~ are not common around here. This is our ulti-
even getting worse these days because when mate objective:So, apart from from all the
Yyougo to concerts, you only get to see mimin bad Press Nigeria is getting, we want to show
and not performances. It is almost as if we have that Nigerians are adventurous people, natu-
come to a stage where we settle for mediocrity, 2l and resilient people; that we
apart from Nigerian Breweries that does Ulti- are good and friendly and are born with the
mate Search, which is not even an original idea, ‘can-do-it’ spirit.

“We feel there are no exiting platforms for
corporate brands to market and actually
showcase ideologies that theyrepresent-
like be adventurous, be different, be
bold, explore, newness. So, we are trying
to create platforms through which
brands can take advantage of some-
thing new, bold and chal enging.
thathas
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less of a Nigerian. We are planning to
cover about 40,000 km withing two
and half months. We are
planninﬁto
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